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REGISTRATION FOR EXHIBITORS, VENDORS AND ADVERTISERS
35TH ANNUAL NATIONAL CONFERENCE

ADVANCED REGISTRATION DEADLINE: MONDAY, AUGUST 23, 2010

THEME: Re-Tooling for the Future through Innovation and Education

September 15-19, 2010

Omni Hotel * Richmond, Virginia

Please complete this form and submit it to NAMME to register as an exhibitor of a Health Organization, nonprofit Exhibitor, vendor and/or program book advertiser.  
	General Information
Please TYPE or PRINT all information.

	Check all that apply:

□ Academic Institution   □ Governmental/Health Org/Nonprofit Exhibitor  □ Program Advertisement

	Institution/Organization: 

	Address:

	City, State, Zip:

	Business Phone:
	Business Fax:

	Contact: 
	Contact Title:

	Email:

	Our onsite representative will be   First Name: 
	Last Name:

	Business Phone:
	Business Fax:

	Email:
	( We are a first-time exhibitor.
	( We are a returning exhibitor.

	Select Exhibit Dates: $500 for 1 day / $750 for 2 -3 days 

	( Thursday, September 16, 2010
	$500

	( Friday, September 17, 2010
	$500

	( Saturday, September 18, 2010
	$500

	( 2-3 days   
	$750

	TOTAL:
	$

	Fees include conference registration, materials and all meals served during the conference.  Exhibitors will receive one full-page complementary ad in the Program Booklet that will be distributed to NAMME members and attending students.  Recruitment Fair Only exhibitors will receive one complementary 1/2 Page Horizontal ad.   NAMME cannot adjust your ad sizes.

	Fees for Ads ONLY (without booth)

	Full Page – Inside Front, Inside Back or outside Back Cover 
	$300

	Full Page (8 ½ x 11)
	$200

	½ Page (5 ½ x 8 ½) 
	$125

	Payment Information

	Payment Options
( Check or Money Order made payable to NAMME (mail to Dr. Michael Ellison - see address on p. 2)
(Check one)
( On-line via PayPal at www.nammenational.org

	NAMME’s FED ID#: 52-1391793

	***NOTE*** Recruitment tables are limited to the FIRST 50 REGISTRANTS and are not confirmed until you receive notification and a table assignment.  The Program Booklet will be distributed to NAMME members and attending students.  Proceeds benefit the NAMME National Scholarship Fund.  NAMME cannot adjust the size of your ad.  Please see “Conference Program Ad Specifications” on p. 3-4 for detailed instructions before you submit your ad.  Send your advertisements by August 2, 2010 to Ms. Princess Currence, MSW, NAMMEadbook@umich.edu with Subject line: “NAMME Program Book”; Fax: 312-996-3548.
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ADVANCED REGISTRATION DEADLINE: MONDAY, AUGUST 23, 2010

THEME: Re-Tooling for the Future through Innovation and Education

September 15-19, 2010
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About the Conference:

The NAMME National Annual Conference is designed to provide professional development to attendees, opportunities to network with colleagues in the field, and a platform for new program initiatives as well as policies impacting NAMME’s vision.  The NAMME National Conference is held annually at various locations around the country and attracts not only NAMME members but also other stakeholders concerned with the organization’s mission.

Why Should You Come?

The value of your participation and support is manifested and realized in several ways, some of the most advantageous being:

1.  Marketing and Promotional Opportunities

2. Company Identification

3. Networking

Who Will Attend?

Professionals and academicians in these fields:

	· Allied Health 

· Allopathic Medicine 

· Chiropractic 

· Dentistry 

· Nursing 

· Optometry
	· Osteopathic Medicine 

· Pharmacy 

· Podiatry 

· Public Health 

· Veterinary Medicine  


Exhibiting with NAMME:

The Professional Exhibits are intended for organizations that wish to present program or services that are of particular interest to conference participants.  The Recruitment Fair is intended for programs admitting undergraduates to medical and healthcare programs.  Fees for the College Recruitment Fair include: one 6x8 table; two chairs and one 1/2 Page Horizontal ad (8.25” x 5.25”).   Requests for a recruitment table after the deadline are not guaranteed an advertisement in the Program Booklet. Please see “Conference Program Ad  Specifications” for detailed instructions before you submit your ad.  Send your advertisements to Ms. Princess Currence, NAMMEadbook@umich.edu with Subject line: “NAMME Program Book”.
Professional Exhibits:

All professional exhibits will be located in the hotel’s designated area.  The exhibit hall will be a major hub of activity and several events are planned there.  Refreshment breaks are currently planned for each day of exhibiting, all with the intention of promoting participant flow throughout the area and assuring maximum exposure for participating organizations.

Registration Deadline:

The deadline date for registration is MONDAY, AUGUST 23, 2010.  
Cancellation Policy: A $75 processing fee will be applied to all written requests for refunds up to 8/15. 50% of registration fee will be assessed for written cancellation notices received before 9/1/10. No refunds will be given for requests received after 9/1/10. Refunds will be processed after the conference concludes.
Return Instructions:

Return completed form by postal mail to:

Dr. Michael Ellison

Chicago State University College of Pharmacy

Douglas Hall – Room 206

9501 South King Drive

Chicago IL 60628

Phone: 773/821- 2189 Fax: 773/821-2595
Email: mt-ellison@csu.edu

OR you may register and pay on-line at 

www.nammenational.org 
CONFERENCE PROGRAM AD SPECIFICATIONS
Full-, and half-page display advertisement space in the conference program booklet is available for sale. Fees for ads, if they are requested separately from the exhibit registration, will be invoiced together with the booth application, if they are for the same company or institution. Exhibitors that pre-registered by August 2, 2010 are entitled to receive a complementary half-page ad space in the conference program booklet. This complement is negated, if the ad is not sent to NAMME by the designated deadline for receipt of advertising material and/or if an ad is received that is larger than the half-page permitted as a compliment and invoicing will be consistent with the actual ad received by NAMME, less the appropriate discount. Exhibitors that are entitled to receive the complimentary half-page ad space may upgrade to a larger ad size by paying the difference in value for the larger ad chosen. 

Advertisement Composition 
Advertisers must compose their own advertisements. NAMME will not provide typesetting services, reformat your ad, or make modifications to advertisements that may have been published elsewhere; we cannot alter pdfs. If you type your advertisement using a standard word processing program, such as MSWord, common text type faces, with or without decorative borders, shading or other graphic elements, the composition may be printed exactly as you have sent it to us, taken as “camera ready.” Within reason, NAMME reserves the right to amend graphics or formats (not texts) to fit our printing requirements. 

We recommend using Microsoft Publisher, Adobe InDesign or Quark Express to compose and format your ad. An 85-line pixel screen is the standard rendering (300 dpi or higher). Most advertisements should be oriented to fit a standard 8 1/2”x 11” vertical page, sized to allow at least a 1/4" margin on all sides of the ad copy. 

Camera-ready mechanicals, film, or computer-generated discs are acceptable mediums and may be sent to NAMME by mail or via e-mail to NAMMEadbook@umich.edu. You may fax a copy of your ad to us, as a visual reference only, but we will not be able to use the faxed copy as the final printed version of the ad, since a fax is of inferior quality for print reproduction. In using electronic media to send your ad, please save and identify your ad material clearly as a submission for the “NAMME Program Book,” so that it is not mistaken for advertising that is intended for another publication. 

Advertisement Submissions 
Exhibitors intending to place an advertisement in the conference program booklet should reserve the space immediately, if they have not already done so. All advertisements—whether complimentary or paid—must be received at NAMME by August 2, 2010, since advance time is needed to prepare the advertisement media for placement in the publication. 
Advertisement Fulfillment 
If we receive an advertisement that is different in size from the one that was ordered on the application, we will place the advertisement you have sent, but reserve the right to adjust the invoicing consistent with the ad received or the space contracted, whichever is higher in cost. For example, if you ordered a half-page space, but send an ad in a full-page format, you will be billed for a full-page ad, since we may not be able to reduce or “shrink” the ad to fit a half-page space. 

Advertisement Cancellations 
Reservations for advertising can be cancelled and a refund given or credited, if cancellation is received in writing by August 2, 2010. A message sent by e-mail to NAMMEadbook@umich.edu is acceptable. Refunds will not be given for advertising space that has been reserved, but for which the ad material is not received in the office by the deadline. To fill the missing space, NAMME will compose a simple substitute advertisement drawn from information provided on the exhibit application form or from the organization’s website, including the organization’s name, general contact information, and/or a web site URL, as fulfillment of the advertisement order. 

CONFERENCE PROGRAM AD SPECIFICATIONS
SPECIFICATIONS 
Non-bleed Sizes Bleed Sizes 
Full Page (Vertical) 8.25” x 10.75” 

Full Page 8.625” x 11.125” 

1/2 Page Horizontal 8.25” x 5.25” 

Final Formats 
File should be saved as PDF, TIFF, JPEG or EPS. EPS files MUST be accompanied by fonts. If possible, please provide the native files, links and fonts for ads. 

Resolution 
All images must be 300dpi or higher. 

*Ads submitted in formats other than those specified above cannot be used. 
Submit materials via postal mail, e-mail or fax to: 
Princess L. J. Currence, MSW
Director, Urban Health Program
College of Medicine
University of Illinois at Chicago
1819 West Polk Street, 145 CMW
Chicago, Illinois  60612-7333
312.996.6491/ 312.996.3548 (fax)
NAMMEadbook@umich.edu
